
BRAND GUIDELINES



1

SIMPLE BRAND GUIDELINES

Thanks for your interest in Fourlane . We 
have a few simple guidelines for using 
Fourlane ’s brand resources.

Please take a moment to familiarize yourself 
with them. You can download individual 
assets here: Fourlane.com/downloads/brand-
manual.zip. 
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OUR PURPOSE 

Our purpose is to empower our customers with solutions, 
knowledge and efficiency so they can more easily meet 
their specific goals whatever they may be. With a passion 
for continuous learning, we partner with our customers 
to provide education, guidance and problem solving that 
opens up new possibilities for prosperity and positive 
change.

We see our customers challenges as opportunities for their 
success. We instill trust and peace of mind so our customers 
can sleep at night and feel good about their business 
strategies and direction.
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As the number one QuickBooks Solution Provider for over 
a decade, we help turn our customers’ dreams into success 
stories.

We pioneered financial services for small to medium-sized 
businesses, CPAs, accountants and IT service providers. 
Nothing beats practical experience and we have more of it 
than any other financial systems consulting firm, period.

We forge a path that empowers awareness and strategy by 
providing:

• Expert advice with empathy and understanding.
• Awareness through deep analysis and insights.
• Extensive and personal follow through to keep things   
 running smoothly.

When the burden of financial systems challenges has been 
lifted, the possibilities are unlimited. We help balance your 
future, not just your finances.

VALUE PROPOSITION

 “WE DON’T JUST SOLVE PROBLEMS, WE INSPIRE CHANGE”
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WE ACHIEVE OUR IDENTITY BY

Providing the best financial systems expertise in the entire 
industry.

Creating a path forward for our customers that enables 
awareness and informed decision making.

Delivering innovation and creativity to all financial systems 
challenges.

Becoming a valuable partner to our customers so that 
trust, communication and chemistry flow freely.
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OUR MESSAGING WILL PROVIDE THE 
FOLLOWING THOUGHTS AND CONCEPTS

We are the number one reseller of Quickbooks since 2010.

We are the top Quickbooks Enterprise service team in the 
country.

We are the absolute best because of our long history of 
helping so many companies with a wide variety of financial 
challenges.

We help Intuit with industry advice and solutions.

We are experts with Acumatica for customers that need a 
full ERP solution.

We are thought leaders in financial system services.

We inspire positive change through our philosophies, ethics 
and business solutions.

We understand our customers fears, challenges and joys 
and develop a trusting, compassionate relationship that is 
always positive and helpful.

Our constant pursuit of excellence translates into unequaled 
success for our customers.

We also help CPA firms, accountants and IT managers.
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MESSAGING STRATEGIES

We will provide positioning that is uncontestable in 
credibility which also provides an emotional appeal. 
Accuracy and the fine points will be documented in the 
details since our initial messaging will be used to keep 
people engaged and interested.

We will achieve our messaging strategies following this 
specific order and will not bypass any of the steps:

1. Grab attention.

2. Establish credibility.

3. Encourage exploration.

4. Explain the details.

5. Ask for their business.
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GRAB ATTENTION

We will provide compelling, emotionally driven messages 
which grab attention such as the following:

• We don’t just solve problems, we inspire success.

• Understanding finance is our business, so you can focus  
 on the future.

• Let us do the heavy lifting. You have a business to run.
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ESTABLISH CREDIBILITY

We will establish credibility quickly with impressive 
information.

• We are the number one Quickbooks reseller for over a  
 decade and the top Quickbooks Enterprise service team  
 in America.

• We’ve solved more financial challenges for small to   
 mid-sized companies than any other company.

• Marjorie has been voted the Top Quickbooks Pro   
 Advisor Nationally for six years in a row and was the   
 first female business owner to become the #1   
 Quickbooks Solution Provider.

• We are the first 100% remote firm to make the top VAR  
 list for Accounting Today.

The following sentence on Marjorie can be used where 
appropriate:

“Marjorie has been voted the Top QuickBooks Pro Advisor 
Nationwide for 6 years in a row, was named to the 40 
Under 40 List by CPA Practice Adviser, and is a top Austin-
area CEO identified by the Austin Business Journal. She 
is the chair of the Intuit User Feedback Committee and a 
member of the Forbes Finance Council.”
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ENCOURAGE EXPLORATION

We will provide concise and detailed information to fuel 
interest focusing on the following concepts:

• We’ve helped almost every type of business over the   
 years which combined with our pioneering of online   
 selling for Inuit reflects our deep experience across all  
 aspects of financial services.

• We empower positive change through problem solving,  
 awareness and efficiency.

• When our customers are more informed (working   
 with us) they are more productive, feel assured and are  
 empowered to define direction.

• “Our technical staff for customer solutions can tackle   
 almost any challenge” can be used to encourage   
 exploration to show credibility whether people need   
 custom solutions or not such as in this lead in: “from   
 simple challenges to highly complex, software solutions  
 we provide exactly the approach to your financial   
 services needs.”
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EXPLAIN THE DETAILS

With the setup of 1, 2 and 3 above this is a matter of 
reviewing the more involved information on the website to 
use it as “follow through” information to the approaches 
above without overwhelming your audience.

ASK FOR THEIR BUSINESS

Reviewing call to actions based on specific page 
information so the action messages can be dialed in for 
specific interests is important to increase conversions.

LANDING PAGES

Landing pages for most important company roles of your 
site visitors from business owner to CPA firm or tax advisor 
can help increase interest and exploration since you will 
be speaking in specific language each of these roles are 
looking for. The business owner wants to be encouraged 
in different ways than a service provider for their clients, 
as an example.
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OUR IDEAL CUSTOMER 
(CUSTOMER PERSONA)

Jack runs a patio cover company. His business has grown 
exponentially in the past five years yet he’s still doing his 
books manually with spreadsheets. It’s getting a bit out of 
control with the business growth and to make things more 
challenging, Jack has switched most of his business over to 
the pre-built patio covers provided by two main suppliers.

This is much different than simply going to the lumber 
yard with measurements. He must provide his customer 
specifications, dimensions, and various upsell features 
associated with each customized build to the manufacturers 
six weeks before the install date and tie his customer deposit 
to the final install all while tracking the patio cover builds 
with the suppliers.

Sometimes customers will change their minds so he also 
ends up with parts he can use later or he requires a 
change in both job specifications and final invoice. Jack 
needs a way to streamline his process and track everything 
accurately. He’s a perfect candidate for Fourlane services.
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OUR LOGO 

It’s so much more than just how our name is 
written, the Fourlane logo is a statement about 
who we are and what we stand for. 

It’s crucial in helping us stand out, boosts our 
brand recognition and is associated with trust 
by our supporters.

Our logo is available for download at:  
Fourlane.com/downloads/brand-manual.zip. 
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PLEASE USE FOURLANE’S LOGO AS FOLLOWS
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BRAND COLORS

Fourlane’s identity is defined by it’s 4 shades of blue. So it’s 
important that they remain the dominant color. 

Blue is a color of trust, honesty and loyalty. It is sincere, 
reserved and quiet, and doesn’t like to make a fuss or draw 
attention. From a color psychology perspective, blue is 
reliable and responsible.

This color exhibits an inner security and confidence. You can 
rely on it to take control and do the right thing in difficult 
times.

In the meaning of colors, blue relates to one-to-one 
communication, especially communication using the voice 
- speaking the truth through verbal self-expression - it is the 
teacher, the public speaker.

Blue is the helper, the rescuer, the friend in need. It’s success 
is defined by the quality and quantity of its relationships. 
It is a giver, not a taker. It likes to build strong trusting 
relationships and becomes deeply hurt if that trust is 
betrayed.

Blue is conservative and predictable, a safe and non-
threatening color, and the most universally liked color of all. 
Blue is persistent and determined to succeed in whichever 
endeavors it pursues.
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BRAND COLORS

Fourlane’s 4 shades of blue are The Primary 
Identity Colors, the Fourlane logo should never 
appear in any color other than these colors. In 
B&W, the Main Mark should be 100% Black.
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PRIMARY COLORS

Fourlane’s primary colors allow us to create 
different tones within our work.  These are the 
Fourlane brand colors. Use the HEX codes, 
PMS color or CMYK values.

FOURLANE BLUE 1

2985 C
Hex #57a9d9
CMYK 60 20 0 0

FOURLANE BLUE 3

660 C
Hex #377fc0
CMYK 80 40 2 0

FOURLANE BLUE 2

279 C
Hex #4193d0
CMYK 70 30 0 0

FOURLANE BLUE 4

7455 C
Hex #3c65ac
CMYK 80 60 2 0
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TYPOGRAPHY: CORPORATE 
TYPEFACES

As with our logo, consistent use of our 
corporate typeface—Futura reinforces 
Fourlane’s brand identity. 

Futura Bold is always used for the single most 
important message – the headline. Futura 
Book is used is used for all other copy in print 
and online. 

These fonts are available for download at:  
Fourlane.com/downloads/brand-manual.zip. 

Primary Typeface Futura Bold

A B C D E F G H I J K L M N
O P Q R S T U V W X Y Z Å
a b c d e f g h i j k l m n o p q
r s t u v w x y z à å é î õ ø ü &
1 2 3 4 5 6 7 8 9 0 ( $ % . , ! ? )

A a B b C c D d E e F f G g
A a B b C c D d E e F f G g
A a B b C c D d E e F f G g
A a B b C c D d E e F f G g

Futura is a geometric sans-serif typeface designed by Paul Renner and 

released in 1927. It is based on geometric shapes, especially the circle, 

similar in spirit to the Bauhaus design style of the period. Futura has an 

appearance of efficiency and forwardness. 
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Secondary Typeface Futura Book.

A B C D E F G H I J K L M N
O P Q R S T U V W X Y Z Å
a b c d e f g h i j k l m n o p q
r s t u v w x y z à å é î õ ø ü &
1 2 3 4 5 6 7 8 9 0 ( $ % . , ! ? )

A a B b C c D d E e F f G g
A a B b C c D d E e F f G g
A a B b C c D d E e F f G g
A a B b C c D d E e F f G g

Futura is based on strokes of near-even weight, which are low 

in contrast. The lowercase has tall ascenders, which rise above 

the cap line, and uses nearly-circular, single-story forms for the 

“a” and “g”, the former previously more common in handwriting 

than in printed text. The uppercase characters present proportions 

similar to those of classical Roman capitals.

Online Typography Poppins

For web applications, please stick to the following sizes.

Headline 1 is  
Poppins 800  
at 40px.  
Headline 2 is Poppins 800 
at 26px.
Headline 3 is Poppins 800 at 18px.

Paragraphs are Poppins 400 at 16px.
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USING PHOTOGRAPHY 

Photography should be at the heart of all Fourlane 
communications. Photography is about reality. The Fourlane 
Photographic style is all about authenticity and people. 

People should be featured when ever possible, after all what 
is the point of connectivity without people.

The brief for any commissioned work should be in line with 
the way we apply photography. 

Fourlane prefers imagery shot in a documentary style 
(observational and intimate). This brings the focus of the 
photography on exactly what we want the audience to focus 
on. 

People.
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LEGAL

Here’s our friendly legal reminder that these 
graphics are proprietary and protected under 
intellectual property laws, so please use them 
correctly.

Please don’t:

Display these graphics in a way that implies 
a relationship, affiliation, or endorsement by 
Fourlane of your product, service, or business.

Use these graphics as part of your own 
product, business, or service’s name.

Alter these graphics in any way, or combine 
them with any other graphics, without written 
consent from Fourlane.
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